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Dear Colleague:

“Take a New Look at Peterson’s!” We said this last spring in our first-ever Publishers Weekly
cover. We said it again at ABA. It's as true now as it was then. Peterson’s continues
to build on its traditional strengths, adding new education and career titles, extending into

workplace and family issues books, and now . . . announcing a new imprint.

Peterson’s/Pacesetter Books—to help business professionals cope with change and take advantage
of new opportunities in the high-octane global economy. Developed to take on the weighty
\business issues of the day—political leverage, self-management, teamwork—Peterson’s/Pacesetter
Books recognizes the human-ness of life in the business world. “Thinking books for thinking
‘businesspeople,” they offer the opportunity for readers to assess their assumptions and

_étmtegﬂzé for getting their work done well in the 1990s.

In addition, we're addressing the adventure of learning with our Summer Opportunities,
Study Abroad, and Vacation Work titles serving as springboards for two new publications—
Guide to Golf Schools and Resorts and Guide to Tennis Camps and Clinics. These
resources for adventure holidays are keyed to the increasing demands for lifelong learning
experiences. Plus, take a look at the forthcoming Guide to College for Careersin . ..

Series . . . unique book/software packages that are extremely affordably priced and point
students to the best colleges for their personal job interests.

“Take a New Look at Peterson’s"—in Spring 1995 and beyond.
: Sincerely,

R e

‘Carole L. Cushmore
President




